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VisitEngland

- England’s National Tourist Board

- Lead the industry in harnessing the
growing accessible tourism market

- Leading destination for people with
access needs

. Business case VisitEngland

- Business Support tools & guidance

« Access for All project with National
Marketing Campaign
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Business Case

Contribution to domestic tourism

Trip groups where a member of the party has an impairment
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Business Support tools & guidance
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Access for All Project

Access for All Project 1 (Pilot)

- Development of 4 Accessible Tourism
itineraries.

- A means for destinations to target
the accessible tourism market.

- Part 1: Product Development
A framework for destinations to
engage businesses in accessible
tourism.

- Part 2: Mainstream Marketing
Campaign
An incentive for businesses to
improve product.

NewcastleGateshead

Leicestershire

Bath
Brighton



VisitEngland @& Access for All Project

Development Process 1. Preliminary
‘Three Pillars of Accessible Tourism’ Clearance
2. Inspection &

A ble Tour Improvement Plan
CCeSsSInle Tourism (Round 1 improvements)

3. Staff Training

4. Mystery Shop
(Round 2 improvements)

» | '. .. 5. Access Information
Customer  Facilities

Service

Information

6. Inclusion in Itinerary
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Access for All Project

Relaxation,
romance
and...
ramps

When you take a short break the last thing you should be thinking about
is how to get around, whether your hotel has a lift or which attractions are
accessible. You should be concentrating on having fun!

That's why VisitEngland has teamed up with VisitBath, goLeicestershire,

Visit NewcastleGateshead and VisitBrighton to create travel guides for people
with access needs, including ways to save when you travel by train.

Download your guide at VisitEngland.com/accessforall

Disabled Persons Railcard

VisitEngland @

Sun,

sea and...
step-free
access

When you take a short break the last thing you should be thinking about
is how to get around, whether your hotel has a lift or which attractions are
accessible. You should be concentrating on having fun!

That's why VisitEngland has teamed up with VisitBath, goLeicestershire,

Visit NewcastleGateshead and VisitBrighton to create travel guides for people
with access needs, including ways to save when you travel by train,

Download your guide at VisitEngland.com/accessforall

Disablad Persons Railcard

VisitEngland @



Daily Express Saturday Magazine

DISCOVER ACCESSIBLE BATH AND LEICESTERSHIRE
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TRAVEL
GREAT DEALS

PARALYMPIAN TAKES A TOUR OF THE
SECRET GEMS IN HIS HOMETOWN OF BATH

DISCOVER ACCESSIBLE NEWCASTLEGATESHEAD AND BRIGHTON

EXPLORE NEWCASTLEGATESHEAD
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ACCESSIBLE
ATTRACTIONS
FOR ALL

TO ENJOY

PARALYMPIAN ENJOYS ALL THAT CITY HAS TO OFFER
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LOVEABOUT *
(EICESTERSHIRE ,

Amazing attracuons
— with access for all!

Access for All Project




Co-funded -
. s by th
VisitEngland & y the - Access for All Project

Cosverrnsior

Access for All Project 2

« VE secured €125,000 cash grant
grant from the EC

- Development of 7 Accessible
Tourism itineraries

- Building on the pilot project
« 1st October 2014 - end March 2016

- Marketing campaign - September
2015
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Contact

Ross Calladine, Head of Business Support, VisitEngland

Ross.calladine@visitengland.org

Twitter @RossCalladine

Industry www.visitengland.org/access @VisitEnglandBiz

Consumer www.Visitengland.com/accessforall @VisitEngland
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